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ARTIFICIAL INTELLIGENCE 

IN TOURISM



Event

1. Introduction to AI

2. Presentation of concrete applications
1. Conversational assistants
2. Image creation
3. Other tools

3. How to develop a project with AI

4. Automation of processes

Goal

1. Share concrete examples of what can 
be done

2. Give you concrete examples of how you 
can build a project from scratch
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PRESENTATION



INTRODUCTION
É C O R É C R É O  G R O U P
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THE USE OF
ARTIFICIAL INTELLIGENCE

A R T I F I C I A L  I N T E L L I G E N C E
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Speed AI is developing too fast and it's difficult 
to keep up with developments

Information

Important

Limitations

There is too much information and we 
don't know where to start

It's hard to differentiate noise from 
what's important

It's not clear the limitations, strengths 
and weaknesses of AI

DO YOU SUFFER FROM ANY OF THESE SYMPTOMS?
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DEVELOP YOUR
SUPERPOWERS



C O N V E R S A T I O N A L
A G E N T S

A R T I F I C I A L  I N T E L L I G E N C E
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In short

• A system that uses AI to 
simulate conversations with 
humans

• Designed to understand natural 
language, answer questions, 
provide information, and 
perform tasks
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WHAT IS A CHATBOT

ChatGPT Claude

Gemini Copilot



Role of a very intelligent, but 
inexperienced intern...

... which is not perfect...
 

… but, with your guidance and 
good prompts, it can give 
exceptional results.
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WHAT ROLE SHOULD BE GIVEN TO LAY BROTHERS?



QUICK
Text-based instruction 
provided to generative AI 
(question or command)

KEY TO THE RESULT
This is the key to 
achieving good results
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WHAT IS A PROMPT?



• Symptom: AI gives a very 
general, flat answer that 
could apply to anything

• Cause : Lack of detail in the 
application.

• As a result , we don't learn 
anything new, the output is 
not usable

• Remedy : always 
contextualize and specify 
the angle. 
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PROMPT TOO VAGUE



ROLE 
Act like...
• An expert
• A marketing director
• A consultant
• A tutor
• A shopkeeper
• An interviewer
• An HR Director
• A 5-year-old child
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HOW TO WRITE A PROMPT
CONTEXT
I'll give you...
• Context
• Summary
• Article / Source
• Details
• Goal
• Target audience
• Subject

OBJECTIVE
I want you...
• Write
• Explain
• Lists
• Codes
• Translate
• Summaries
• Analyses
• "Brainstorm"
• Planifies
• Defined
• Etc.

FORMAT
How...
• What a tone

• Formal
• Persuasive
• Humorous
• Narrative

• In what format
• Table
• Bullet points
• Summary

• Other settings
• XX number of words
• XX number of columns

TOOL – QUERY BUILDER:  https://iatourisme.com/generateur-requete-ia/
BONUS: GIVE EXAMPLES IF YOU CAN

https://iatourisme.com/generateur-requete-ia/
https://iatourisme.com/generateur-requete-ia/
https://iatourisme.com/generateur-requete-ia/
https://iatourisme.com/generateur-requete-ia/
https://iatourisme.com/generateur-requete-ia/


Role: Act as a member of the Cree Nation of Wemindji. 

Context: Wemindji (Cree: ᐐᒥᓂᒌ/Wîminicî) is a small Cree community on the east coast 
of James Bay at the mouth of the Maquatua River in Quebec, Canada. It is the seat of 
the Cree Nation of Wemindji.

Goal: Give me a summary of the history of the Cree Nation of Wemindji. 

Format: I want a text of approximately 400 words. I want to have an historical view. 
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WHAT IS WEMINDJI
Q

U
IC

K



B E S T  P R A C T I C E S
P R O M P T



• Iterative approach : start 
with a general prompt, then 
adjust

• Why : Allows the AI to be 
oriented by corrections 
rather than 1st time 
perfection

• Tip : Engage with the AI and 
edit the request based on 
the first response
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TECHNIQUE “ZOOM IN”



Role: Act as a marketing director for the Cree Outfitting and Tourism Association 
(COTA).

Context: The Cree Outfitting and Tourism Association (COTA) is the official organization 
that develops and promotes Cree-owned tourism and outfitting businesses in Eeyou 
Istchee (northern Quebec). It supports Cree entrepreneurs in offering authentic cultural 
and nature-based experiences, from guided hunting and fishing to eco-adventures, 
while creating jobs and sharing Cree heritage with visitors.

Goal: I want you to write 20 slogan ideas for our 2025 winter marketing campaign. 

Format: I want to have a friendly and warm tone. Each slogan should be about 10 
words long.
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SLOGAN IDEATION
Q

U
IC
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Role: Act as a marketing director for the Cree Outfitting and Tourism Association (COTA).

Context: The Cree Outfitting and Tourism Association (COTA) is the official organization that develops 
and promotes Cree-owned tourism and outfitting businesses in Eeyou Istchee (northern Quebec). It 
supports Cree entrepreneurs in offering authentic cultural and nature-based experiences, from 
guided hunting and fishing to eco-adventures, while creating jobs and sharing Cree heritage with 
visitors.

Purpose: I want you to create a posting schedule for Facebook for the organization for the month of: 
January 2026. 

Format: I want to have a table with columns for the following: 

a) Date of publication 
b) Title of content 
c) Type of content
d) The content of the publication
e) A description of the image to be used
f) Purpose of the content
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WRITING AN EDITORIAL CALENDAR
Q

U
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• Background: You can attach 
PDF, DOCX, or images files in 
your prompts.

• What for? So that AI builds 
on your content.

• Saves time: no more 
copying and pasting, the AI 
will read the file to help you

24

ATTACH DOCUMENTS OR IMAGES



From the "Example ventes.xlsx" file, create 
a chart showing the total revenue by 
sales channel for May 2025.
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CREATING CHARTS (o4)
Q
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Role: Act as a member of the Cree Nation of Wemindji. 

Context: Wemindji (Cree: ᐐᒥᓂᒌ/Wîminicî) is a small Cree community on the east coast of James Bay at the mouth of the 
Maquatua River in Quebec, Canada. It is the seat of the Cree Nation of Wemindji.

Purpose: I want you to help me in writing, thinking and brainstorming the strategic planning for the organization for the 
period 2026-2030. I want you to check out the website (https://www.wemindji.ca/) and the documents attached.

I want you to prepare a list of 10 strategic directions relevant to our community.

Format: Presents the answer in a table. The table should contain the following columns:

Column 1: 1 of 10 relevant strategic directions

Column 2: 3 actions relevant to each strategic direction

Column 3: 3 key performance indicators for strategic direction

Column 4: 3 SMART objectives related to the strategic direction
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IDEATION STRATEGIC PLANNING
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Technique

1. Write your request well

2. Give examples of previous 
documents

3. First, ask for a detailed plan

4. Request an essay by section
Demo
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WRITE LONG DOCUMENTS



28

USING DEEP RESEARCH MODE

• Using ChatGPT's "Deep 
Research" mode
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DEEP RESEARCH OF CHAT GPT

Role: Act as a chief of the Cree Nation of Wemindji. 

Context: Wemindji (Cree: ᐐᒥᓂᒌ/Wîminicî) is a small Cree community on the east coast of James Bay at the mouth of the Maquatua River in Quebec, Canada. It is the seat of the Cree Nation of 
Wemindji.

Background: The Annual Report is being drafted for the period from September 1,  2024 to August 31, 2025. I'm going to give you 2 reference documents:

1) The 2 most recent versions of the Annual Report

2) I also want you to check out extensively the website for the latest news: https://www.wemindji.ca/ as well as curated news from around the web on Wemindji.

Purpose: I want you to help me write the 2024-2025 annual report. I want you to do the following:
A) Analyze the most recent version of the Annual Report
• Understand the overall structure of the document: sections, editorial tone, storytelling, graphic style, presentation of data, tables, appendices, etc.
• Identifies recurring themes and performance indicators that have been prioritized.
• Take note of the institutional vocabulary used.

B) Extraction of 2024-2025 highlights from website, social media, news releases, etc. :
• Lists major projects, events, partnerships, investments, marketing campaigns, internal changes, ESG or CSR initiatives, and important statistical data.
• Groups these elements in a coherent manner according to the sections of the previous report.

C) Complete drafting of the 2024-2025 annual report:
• Use the 2023-2024 report as a model structure (headings, subheadings, style, section length, editorial tone, use of numbers, etc.).
• Update all content to accurately reflect the reality of the 2024-2025 year.
• Integrates highlights from news releases into the correct sections of the report.
• Writes everything in professional, clear, engaging and dynamic English, keeping a strategic, institutional and inspiring tone, as the organization would.

Format: Here is the format of the expected document. 
• A document structured in sections, similar to the previous annual report.
• Include suggestions for infographics, tables or boxes (even if the visuals themselves are not to be produced).
• Ensure that the entire report is smooth, logical and professional, ready to be laid out.
• Give me the report as structured text (headings, subheadings, paragraphs, lists, etc.).

https://www.wemindji.ca/
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MODE DE DICTATION

• Better than Siri or other similar systems. 

• Allows you to give more context. 

• Not so bad if there are mistakes or too many words. 

Using Dictation Mode on Your Entire 
Computer



• AI Can Help!: AI Can Help 
You Create Your Prompt

• How? Simply explain what 
you want and ask for 
promptness.

• Example
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ASK THE AI TO WRITE THE PROMPT



C U S T O M  G P T
A R T I F I C I A L  I N T E L L I G E N C E

4



How to use it

• For a context (organization, company, 
staff)

• For a specific action (writing an article, 
analyzing a file, making an annual report, 
etc.)
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PERSONALIZED ASSISTANTS



I'm going to give you our project management 
template/project charter for new projects.
I want you to complete Phase 1 of the document.
The new project is: 
OPEN A RENTAL KIOSK IN WEMINDJI, QUEBEC FOR THE 
RENTAL OF BICYCLES, KAYAK, SUPS, FATBIKES AND SIMILAR 
EQUIPMENT

34

COMPLETING DOCUMENTS
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HOW TO CREATE A CUSTOM GPT

1

2

3
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HOW TO CREATE A PROJECT

1

2

3



37

PR
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CUSTOM GPT IDEAS

Based on what you know about me, my projects, my work, and 
our recent conversations, give me 25 Custom GPT ideas that I 
should create to automate tasks that I often ask of you, my life, 
my projects, and my work.

I want CustomGPT that is useful for everyday use. For each idea 
give me:
1. A simple and catchy name for GPT.
2. The main function it fulfills.
3. A concrete example of a use case in my life or my company.
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PR
O

M
PT
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WRITING INSTRUCTIONS

I want you to create the instructions for the following Custom GPT 
"[NAME]". 

Give me the precise instructions for creating this GPT: its name, 
description, role, instructions, what data or documents I should 
provide it, what limitations it should have, and examples of 
commands that a user (like me) could give it. 

Also include advice so that it reflects my style: simple, human, 
warm, effective, without unnecessary repetitions or too rigid turns. 
Use the Quebec style I like.



Several models have already been 
created. 
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GPT STORE

1

2



Gems for Gemini

40



T H E  C R E A T I O N
I M A G E S  A N D  V I D E O S

A R T I F I C I A L  I N T E L L I G E N C E
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IMAGE CREATION



I want to get 5 prompts for image creation in 
Midjourney AND 5 prompts for video creation in SORA 
from this: 

"A _____ that is doing _____ in Wemindji." 

Indicates in each prompt that the images or videos 
should be hyper-realistic. Writes prompts in English. 

Write each of the prompts in a separate code box so I 
can copy and paste the prompt. 
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MIDJOURNEY IMAGE CREATION
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Edit images with Nano-Banana
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LOGO DESIGN (GRAPHIC DESIGNER)

Cost: $3,000
Production time: 3-4 weeks
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LOGO DESIGN (AI)

Cost: $11/month
Production time: 6 minutes
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IMAGE CREATION - ARCHITECTS

Cost: $15,000
Production time: 6 weeks
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IMAGE CREATION - MIDJOURNEY

Cost: $11/month
Production time: 6 minutes
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T H E  V O C A L  
A S S I S T A N T  

A R T I F I C I A L  I N T E L L I G E N C E
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Natural conversation

Answering questions

Emotions in the voice

Realtime API that allows it to be connected to 
a phone number

Possible to connect functions

Demo
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CHAT GPT –  ADVANCED VOICE MODE
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CONVERSATIONAL ASSISTANT

ELEVEN LABS
https://elevenlabs.io/ 

→ Text to audio

→ Creating conversational assistants with 
knowledge bases

https://elevenlabs.io/
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VIRTUAL SEARCH ASSISTANT

NotebookLM
https://notebooklm.google.com

→ Virtual Search Assistant

→ Document Synthesis

→ Podcast creation

https://notebooklm.google.com/
../../IA%20-%20Support%20de%20présentations/Voiles%20en%20Voiles%20-%20Website.wav


OTHER TOOLS
A R T I F I C I A L  I N T E L L I G E N C E
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63

AI TOOLS
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ONLINE SEARCH

Perplexity
https://www.perplexity.ai

How does it work?

→ Searches similar to Google.

→ Come and make a summary on a subject 
by citing sources

https://www.perplexity.ai/


65

SAFETY INSTRUCTIONS (HEYGEN)
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CREATING A CHATBOT

Chatbase
https://www.chatbase.co

How does it work?

→ Source files or URLs as an information 
base

→ Easily configurable

→ Quick integration on your site

Usage

→ Customer Service

→ Questions RH

→ Internal policies

https://www.chatbase.co/
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NOTE-TAKING IN MEETINGS

Fireflies.ai
https://fireflies.ai

→ Note-taking

→ Summary of the meeting and the to-dos

→ Transcript of the meeting and audio

https://fireflies.ai/
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INVOICE DATA ENTRY

DEXT
https://dext.com/ca

→ Invoice Data Entry

→ Direct integration into accounting systems

→ Mobile app or email

https://dext.com/ca
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CREATING PRESENTATIONS

Gamma
https://gamma.app

→ Creating PowerPoint Presentations

→ Integration from AI, website or documents

→ Customizing the presentation

https://gamma.app/
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CREATING VISUALS

NAPKIN. AI
https://www.napkin.ai/ 

→ From text to visuals

→ Ideal for a website, presentation, or annual report document

https://www.napkin.ai/
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CREATING IMAGES WITH TEXT

IDEOGRAM. AI
https://ideogram.ai/ 

→ Can create images with your text

→ Ideal for a logo, poster, infographic, etc.

https://ideogram.ai/
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AI-AUTHORED TEXT DETECTION

GPTZERO
https://gptzero.me/

→ Gives a percentage chance that the text was written by AI

→ Otherwise there are always clues used emojis, em-dash ( – ), 
punctuation, words too complicated for nothing. 



73

HELP WITH WEBSITE CREATION

Relume
https://www.relume.io/

→ Creating sitemaps and wireframes that can be exported
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CREATION OF WEBSITES AND APPLICATIONS

Lovable
https://www.relume.io/

→ Creation of websites and web applications



D E V E L O P M E N T  O F  A
P R O J E C T

A R T I F I C I A L  I N T E L L I G E N C E
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• Objective: Develop a project using AI and become 
Market Ready

• What we're going to do:

• Generate ideas

• Analyzing these ideas

• Create a Business Plan, that includes:

• Market & Competitive analysis

• SWOT

• Organizational Structure

• Product descriptions and services offered

• Target Marketing

• Business Objectives

• Marketing Plan

• Financial Forecast and income and cashflow statements

• Sustainability Plan

• Risk Management Plan

• Generate a moodboard

• Create a logo

• Create a Song

• Fill out a form

76

INTRODUCTION



DEVELOP A PROJECT AND 
IN 60 MINUTES

77

INTRODUCTION
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MARKET ANALYSIS1

• Competitive analysis in the 
region

• Using Perplexity's "Deep 
Research" feature
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CREATE A PROJECT2
• Develop a project to 

allow us to group new 
requests. 

• Also allows you to give 
common instructions 
and documents to the 
support. 
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DETERMINE A BUDGET3

• Using a reasoning 
model

• Further reflection. 
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PROJECT IDEATION4
• Using previous research 

to generate ideas 
(Market Analysis and 
Budget)

• Request to propose 10 
ideas for concepts.
Or
If no other ideas:
Open a Canoe and 
Kayak rental business in 
Mistissini
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PROJECT ANALYSIS5

• Analyze the different 
concepts according to 
certain criteria

• Request an evaluation grid



83

WE VOTE
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DEVELOPING AN IDEA IN CANVA6
Develop the concept in more 
detail with:
- Concept Summary
- Unique Value Proposition
- Customer segmentation
- Experience & Atmosphere
- Marketing Strategy and 

Partnerships
- Operating Model 
- Financial projections
- Budget
- Schedule



ALWAYS KEEP THE HUMAN 
IN THE LOOP!

85

VERY IMPORTANT
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NAME BRAINSTORM7

• Generate 20 name ideas

• Catchy, easy-to-remember, 
and original names based 
on the concept
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WE VOTE AGAIN
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WRITING THE BUSINESS PLAN8

• Using ChatGPT's "Deep 
Research" mode
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WRITING THE BUSINESS PLAN8
• Create a Business Plan, that includes:

• Market & Competitive analysis

• SWOT

• Organizational Structure

• Product descriptions and services offered

• Target Marketing

• Business Objectives

• Marketing Plan

• Financial Forecast and income and cashflow statements
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EDIT THE PROJECT9
• Update the project with 

the latest instructions 
and documents
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PROMO VIDEO CREATION10
• Creating text-based 

videos

• Ideation and Writing of 
Queries with the help of 
ChatGPT

• Using SORA

• Other Options:
Kling or Runway
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IMAGE CREATION11
• Creating text-based 

images

• Ideation and Writing of 
Queries with the help of 
ChatGPT

• Using MidJourney

• Autres options: 
ChatGPT ou Ideogram
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LOGO DESIGN12
• Creation of a logo

• Ideation and Writing of 
Queries with the help of 
ChatGPT

• Using Ideogram

• Other Options: 
ChatGPT
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CREATING A PRESENTATION13

• Based on the business 
plan of the new attraction

• We want to create a 
Presentation Deck

• Using GAMMA
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CREATING A JINGLE14

• We want a theme song 
for [insert here]

• Using SUNO



96

CREATING A WEBSITE15

Creates specifications for 
the development of the 
café-bistro's website. 

Use of LOVABLE. 
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FILL  OUT THE APPLICATIONS16

Fill out the questions in the 
documents
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SUMMARY
STEPS DESCRIPTION TOOLS

1 Conduct a market and comparable analysis Perplexity (Deep Research)

2 Create a project ChatGPT (Projects)

3 Determine a budget ChatGPT (ChatGPT 5)

4 Project ideation ChatGPT 
(ChatGPT 5 (with search))

5 Project analysis ChatGPT (with reasoning)

6 Developing the idea ChatGPT (Canva)

7 Name Brainstorming ChatGPT in a Project

8 Writing the business plan ChatGPT (Deep Research)

9 Edit Project ChatGPT (Projects)

10 Promo Video Creation Sora

11 Creating moodboard images MidJourney

12 Logo design Ideogram

13 Creating a PowerPoint Presentation Gamma

14 Creating a Jingle Suno

15 Develop the website Lovable

16 Fill out the applications ChatGPT



• Is it perfect? NO.

• Ideas to develop with more "Input"

• Consultation

• Most Beautiful Logo

• Most beautiful website

• AI is a powerful tool, but it remains at the 
service of humans... It takes a human direction.  

• But... It's a new paradigm:

• Without AI, we would never have been able to develop 
the essential elements of a project so quickly. 
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SUMMARY



T Y P E S  O F  A I  U S E
A R T I F I C I A L  I N T E L L I G E N C E

9



• Performs short, often 
non-repetitive tasks. 

• Tasks with clear tags. 

AI EXECUTING IA ASSISTANT IA COLLEAGUE

TYPES OF AI USE



IA ASSISTANTAI EXECUTING IA COLLEAGUE

TYPES OF AI USE

• Works collaboratively 
with AI

• Assigns some simple 
tasks

• Gives context



IA COLLEAGUEAI EXECUTING IA ASSISTANT

TYPES OF AI USE

• Assigns defined tasks
• Automate processes
• SupportingFunctions



A U T O M A T I N G  
A  P R O C E S S

A R T I F I C I A L  I N T E L L I G E N C E

10
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WHAT IS AUTOMATION

• Systems that allow repetitive tasks to 
be done automatically, without human 
intervention.

• " No-code " represents automation 
without the need to program or code.

• Accessible even without technical 
skills.

• Uses visual interfaces to create 
automations with just a few clicks.
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HOW TO IDENTIFY A PROCESS

• Repetitiveness: Repetitive tasks.

• Time-consuming: Simple but time-
consuming tasks.

• Low added value: Not very 
interesting for the team, with little 
strategic impact.

• At high risk of human error: Manual 
data entry or complex information 
management.

• Immediate impact: Identify where 
automation will deliver results 
quickly.



CASE STUDY 1

EMAIL MANAGEMENT
Automate email response automatically

122

PROCESS AUTOMATION



NUMBER OF COMMUNICATIONS

123

CUSTOMER SERVICE

Number of emails

Daily 50 (25 to answer)

Per week 175

By year 9,125

Time per response 5 minutes

Total time per year 45,625 minutes

Number of hours 760 hours

760 hours 
respond to requests



Emails

1. Responding to emails automatically
1. In draft; or

2. Direct shipping

124

EMAIL AUTOMATION
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EMAIL AUTOMATION



Don't ask which tool to use, but 
rather which problem to solve

Start with a need and what you're currently doing that's time-
consuming and repetitive, and from there, use AI and automation to 

fix that exact problem. 



Operations
Traffic forecasting: anticipation of flows according to history and 
weather.

Inventory management : automatic tracking of equipment and 
products.

Preventive maintenance : detection of maintenance needs.

Dynamic ticketing : price adjustment according to demand.

Human resources
Automated recruitment : resume sorting, initial assessment, 
scheduling interview appointments.

Employee onboarding : Interactive and customized training 
modules.

Scheduling management : automatic scheduling based on 
traffic forecasts.

Internal surveys: rapid analysis of the work climate.

Finance and Accounting
Automated entry : processing of invoices and receipts.

Budget forecasts: integration of seasonality into the projections.

Financial reports : Real-time dashboards.

Cost analysis : detection of sources of waste.

Marketing
Content writing : texts for newsletters, websites and social networks.

Customer personalization : recommendations for activities or 
packages according to the visitor's profile.

Online review analytics : automated tracking of comments and 
trends.

Visual creation : generation of images, videos and infographics for 
promotions.

Customer Experience
Automated customer service : Multilingual chatbot for frequently 
asked questions or automated email responses.

Real-time recommendations : suggested activities based on 
weather, crowds and preferences.

Complaint management : classification and prompt initial 
responses.

Customer journey : monitoring and improving interactions before, 
during and after the visit.

Strategy and development
Strategic planning : modeling growth scenarios.

KPI tracking: Data collection and analysis to track KPIs.

Sustainability : automated monitoring of the carbon footprint and 
areas for improvement.

Innovation watch : identification of new technologies and attractions.



THE FIRST STEPS
(ORGANIZATION AND PERSON)

A R T I F I C I A L  I N T E L L I G E N C E

11



WHERE TO START (PERSON)

134

DEVELOP THE 
REFLEX

Have the curiosity to 
use AI applications.

TEST, TEST, 
TEST

There are no shortcuts, 
you have to experiment 

with the tools

START 
SMALL

Always start with a 
problem that needs to 

be solved.

STAY 
INFORMED

Stay up to date, train, 
join communities.
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A D O P T  A  F R A M E W O R K  
F O R  T H E  U S E  O F  A I

▪ Policy and Guidelines on the 

Use of AI

▪ To define

▪ How to use it

▪ Ethical framework

▪ Respect for personal data

▪ Transparency

▪ Human responsibility

▪ Governance and Oversight 

1
A S S E S S I N G  

N E E D S

▪ Define the specific needs of 

an organization

▪ Optimize processes

▪ Personalization of the 

customer experience

▪ Automate repetitive and non-

value-added tasks

2
U S E  A N D  C R E A T E  
C U S T O M  T O O L S

▪ Creating Custom GPT 

▪ Use to get acquainted

3
L E A D E R  A N D  

T R A I N I N G

▪ Identify an internal case 

holder

▪ Training of internal teams on 

the use of

4

S U B S C R I B E  T O  T H E  T A S K  F O R C E  N E W S L E T T E R
iat our isme.com

WHERE TO START (ORGANIZATION)



C O N C L U S I O N
A R T I F I C I A L  I N T E L L I G E N C E

12



Take a moment to imagine 
what we've been watching 
and the impact it can have 

on what you're doing



• AI can help us :
• Facilitate repetitive tasks

• Improve the customer experience

• Optimize decision-making

• AI is a powerful tool, but it remains at the 
service of humans. 

• It's not because we can, that we must. 

• We have to lose time before we can gain time. 

• We're still just at the beginning and we haven't 
seen anything yet. 

141

THINGS TO KEEP IN MIND







A R T I F I C I A L  I N T E L L I G E N C E

END
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